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BADRI NARAYANAN 
 
Bapak Badri Narayanan, warga negara India, merupakan kandidat Direktur Perseroan yang akan 
memimpin bagian penjualan Perseroan dengan mempertimbangkan persetujuan dari Rapat ini. 
Bergabung dengan Unilever pada tahun 2000 sebagai Area Sales and Customer. Selama 20 tahun terakhir, 
beliau pernah bekerja di bagian Area Sales and Customer, Merek Regional, CD Excellent and Operations, 
Direktur Regional Customer Development, baik di tingkat lokal, regional dan global. Dua posisi terakhir 
beliau adalah sebagai Wakil Presiden Global yang berbasis di India dan Wakil Presiden Global, B2B e-
Commerce and Route to Market berbasis di India. Beliau memiliki pengetahuan manajemen umum yang 
kuat, pengalaman kepemimpinan dalam berbagai peran penjualan dan pemasaran di berbagai daerah 
geografis, serta berpengalaman di pasar global dan negara berkembang pada 20 negara dimana Unilever 
beroperasi. 
 
Beliau menyandang gelar dari Sekolah Bisnis dalam Inovasi Perusahaan dan Kepemimpinan Strategis dari 
Universitas Stanford. 
 
Badri Narayanan, Indian Citizen, Candidate for a Director on the role of Sales Director subject to the 
approval of the Annual General Meeting of Shareholders which will be held in 2020. Joined Unilever in 
2000 as an Area Sales and Customer Manager, Home Care. Over the last 20 years, he has worked in Area 
Sales and Customer, Regional Brand, CD Excellent and Operations, Regional Customer Development 
Director, in local, regional and global roles. The last 2 roles have been as the Global Vice President, 
Customer Development based in India and Global Vice President, B2B e-Commerce and Route to Market 
based in India. 
He has strong general management, leadership experience in various sales and marketing roles across 
geographies and strong global and emerging markets experience in Unilever across 20 operating 
countries. He holds a School of Business in Corporate Innovation and Strategic Leadership from Stanford 
universities. 
 
 
 


